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New tenant for IC Marketplace 
Ollie's Bargain Outlet goes into the former  
Lucky's spot in Eastside Iowa City. PAGE 4

A century of broadcasting
IPR and WMT celebrate a big anniversary. PAGE 7

IC’s fashion revolution

CREDIT JORDAN WESLEY

By Noah Tong
noah@corridorbusiness.com

If you don’t immediately equate 
Eastern Iowa as a premier 
fashion hub, you’re not alone.
PAGE 6

‘Cutting-edge’ bioimpedance 
device helps detect, head off 
issues before they worsen

By Richard Pratt
richard@corridorbusiness.com

Sandy Sublett is convinced a 
new testing method can prevent 
months of debilitating pain for 
a large segment of her Cedar 
Rapids clientele.

And she’d like the larger 
medical community to follow 
her lead.

Ms. Sublett, owner of Ad-
vanced Therapy Specialists, a 
physical therapy practice in 
northeast Cedar Rapids, is part 
of a nationwide group of thera-
pists seeking to draw more atten-
tion to the proactive detection 
and prevention of lymphedema, 

a condition characterized by the 
buildup of lymphatic fluid in 
various locations in the body, 
most often in the arms and legs.

Under normal conditions, 
the lymphatic system drains ex-
cess moisture from the body’s 
tissues. However, lymphedema 
generally occurs as the result of 
a traumatic injury that leads to a 
blockage of the body’s lymphat-
ic system, or by the removal of 
lymph nodes as the result of sur-
gical procedures.

In early stages, the impaired 
drainage of lymphatic fluid can 
lead to uncomfortable swelling; 
as the condition advances, fibrot-
ic tissue begins to develop and 
the affected areas become exces-
sively swollen and misshapen.

And it’s more than an issue of 

Cedar Rapids therapist strives 
to alleviate lymphedema woes
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Council approves state application 
for financial incentives

By Richard Pratt
richard@corridorbusiness.com

Memphis, Tennessee-based In-
ternational Paper is planning a 
$102 million expansion of its 
Cedar River Mill plant in south-
west Cedar Rapids.

At its meeting Jan. 10, the Ce-
dar Rapids City Council voted 
unanimously on a resolution to 
authorize sponsorship of an ap-
plication to the Iowa Economic 
Development Authority (IEDA) 

for state incentives to support 
the project.

According to council doc-
uments, International Paper 
is planning to build a new 
20,000-square-foot building on 
the company’s Cedar River Mill 
campus at 4600 C St. SW. The 
building will house natural gas 
boilers and a water treatment 
plant for steam boilers for the 
International Paper plant.

Steam for the plant has been 
provided through Alliant Ener-
gy’s coal-powered Prairie Creek 

International Paper planning $102 
million expansion of Cedar Rapids plant
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CALENDAR OF EVENTS — 2023
JANUARY 27
Legislative Update (Members 
Only) 
VIRTUAL
Continues bi-weekly throughout 
the Legislative session.

FEBRUARY 7
Business Childcare Solutions 
Webinar
VIRTUAL

FEBRUARY 23
Cobot Automation Summit
ALGONA

MARCH 2-3
Leadership Iowa: Education
WAVERLY

MARCH 7
Business Day in Des Moines
EMBASSY SUITES | DES MOINES

APRIL 13 
Connecting Statewide Leaders
SIOUX CITY

APRIL 13-14
Leadership Iowa: Economic 
Development & Workforce
SIOUX CITY

MAY 11-12
Leadership Iowa: Manufacturing & 
Transportation
BURLINGTON

MEET ABI’S NEWEST MEMBERS
Visit our newest members’ websites, and see how their products and services 
can benefit you:

MercyOne | www.mercyone.org
Boyd Jones | boydjones.biz
Forge Financial and Management Consulting | www.forgeahead.com
 
Learn more about how ABI membership could benefit your company by 
visiting www.iowaabi.org/membership/why-abi.
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ABI BUSINESS 
MONTHLY
Through a strategic partnership with 
the Iowa Association of Business 
and Industry (ABI), the CBJ will 
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and fosters a pro-business approach. 
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New venture 
Former ICAD 
president is 

embarking on a new 
journey. PAGE 2
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By Noah Tong
noah@corridorbusiness.com

If you don’t immediately equate Eastern 
Iowa as a premier fashion hub, you’re 
not alone.

That’s why Andre Wright — a design-
er, activist and community builder be-
hind the global phenomenon of the Hu-
manize My Hoodie fashion brand and 
the Black Liberation Space in downtown 
Iowa City — is creating a fashion acceler-
ator this year at the former home of Var-
sity Cleaners, 910 S. Gilbert St, a business 
that closed after 106 years last January.

The goal, he said, is to build an eco-
system that builds up underrepresented 
voices in the community by teaching 
them critical skills and providing a space 
for community members to create.

Interested participants from 14-25 
years old can take educational courses at 
night and apply their skills in a dedicat-
ed incubator space during the day.

“It’s difficult because there’s not a lot of 
resources here in Iowa City,” he said. “But 
what I’m hoping to do is change that and 
provide resources that have never been pro-
vided here before. I think if we can build 
up a nucleus…I think we’ll be shocked at 
how much talent we have here.”

Fashion for social change
From Waterloo, but living in Iowa City 
since 2003, Mr. Wright has been heavily 
involved in the arts and fashion scene for 
years, starting first as a marketing coordi-
nator for Shive-Hattery and then serving 
as director of mentor connections for the 
Iowa City Area Development Group. 

He has staged fashion shows and 
workshops in Iowa City and nationally, 
but he is best known for the Humanize 
My Hoodie campaign in 2017, a fash-
ion brand created with lifelong friend 
Jason Sole following the killing of Tray-
von Martin.

Over hundreds of thousands of 
sweatshirts and other merchandise have 
been sold since then, with the brand 
even receiving celebrity shoutouts from 
the likes of John Legend.

“We were very organic with build-
ing it,” he said. “I think when people 
are triggered emotionally, they want 
to share things and be a part of it. We 
didn’t have a marketing team that was 
pushing the brand. By having a conver-
sation about the humanizing of black 
people and indigenous people, they 
gravitated towards our movement.

“We were unafraid and unapologet-
ic,” he added.

He is also founder of Born Leaders 
United (BLU), an organization that he 
said has taken a backseat due to more re-
cent efforts, but said they are looking to 
rebrand in 2023 to appeal to the youth.

Now he envisions the Wright House 
of Fashion as a place to empower young 
people to take charge of their own future.

The space will give students access to 
graphic design tools like Adobe Illus-
trator and Photoshop. Some students 
may utilize the space to test brands and 

products they design in the pop-up re-
tail incubator and screen printing and 
manufacturing area, while others could 
decide to hone their skills in the pod-
cast room, at sewing stations or in the 
multimedia studio.

Just 3% of graphic designers are 
Black, said Mr. Wright, noting he hopes 
the fashion accelerator will start to swing 
those numbers in the other direction.

Workshops will be available starting 
in February and running throughout the 
year in topics including circuit design 
light shows, 3D printing, branding and 
dye basics. Cey Adams, graphic design-
er and founding creative director of Def 
Jam Recordings, known for his work 
with the Beastie Boys, LL Cool J, Jay-Z 
and more, will host a workshop in July.

The space’s first quarterly fashion 
show will take place March 31.

Wright House of Fashion is the natu-
ral progression, he said, of a similar area 
in downtown Iowa City that was called 
the Black Liberation Space.

Donated by the former owner of Re-
vival, Mr. Wright and Iowa City com-
munity members used the space to talk 
about freedom of expression, economic 
liberation and education in the after-
math of George Floyd. The group made 
pieces of clothing, had art exhibitions, 
created a podcast, offered unconscious 
bias training opportunities and created 
a documentary that was featured in the 
Paris Independent Film Festival and the 
New York Independent Cinema Awards.

Warner Music Group 
invests in Iowa City
The Wright House of Fashion will be 
home to an intimate class of 10 people 
that teaches fashion design and entrepre-
neurship from industry professionals.

The first cohort of students participat-
ed over the summer with Warner Music 
Group Art Director Gordon Thomas, who 
has worked for artists such as The Grate-
ful Dead, Jimi Hendrix, Madonna, John 
Mayer, Foo Fighters, Lizzo and more.

Through biweekly Zoom sessions, 
quizzes and certificates, students learned 
about graphic design concepts and 
worked to make merchandise for At-

lantic Records artists. Students designed 
merchandise for Canadian American 
artist Grandson for his concert in Chi-
cago last October, and the students all 
got stage passes to experience the event.

Their merchandise was the number 
one selling apparel during the tour, Mr. 
Wright said.

“This was extremely revolutionary in 
our community,” he explained. “We had 
the number one music distribution label 
in the world working with kids in Iowa 
City for a major recording artist that has 
sold out tours all over the country.”

For Warner Music Group, the project 
was an opportunity to diversify market-
ing efforts by understanding the buying 
preferences of a different part of the 
population, he said.

2023 outlook
Mr. Wright said he hopes the fashion ac-
celerator will give a space for people to 
escape their daily lives, as he did when 
he was younger.

“[Art] allowed me to alleviate impov-
erished situations because I was able to 
reimagine myself doing something else, 
whether that was through murals, paint-
ing, drawing or fashion,” he said.

The Wright House of Fashion build-
ing was purchased in partnership with 
nonprofit Resilient Sustainable Future 
for Iowa City (RSFIC), an organization 
that aligns with his vision of employing 
sustainable practices.

Currently the accelerator is attempt-
ing to raise up to $100,000 on building 
improvements and operational costs. 

A larger capital campaign will be 
launched this year, where the nonprofit 
hopes to raise $1.5 million in fundrais-
ing to keep the business running; reno-
vate the building to add a screen printing 
area, multimedia studio and retail incu-
bator space; and hire three Black women, 
as reported by The Gazette. Final renova-
tions won’t be complete until 2024.

“I’ve never run a nonprofit; I’ve only 
worked for them,” he said. “I think I 
didn’t know what to do initially, right? 
I just kind of jumped in…now I’m in 
the process of developing a board and 
creating bylaws. It’s been an interesting 
process.”   CBJ

Iowa City’s first fashion accelerator opening in 2023
FASHION FROM PAGE 1

Warner Music Group Art Director Gordon Thomas sits in on a Zoom call with 9 students and Mr. Wright over the summer. 
CREDIT WRIGHT HOUSE OF FASHION

The Humanize My Hoodie 
brand has been used to invite 
conversation on finding 
ways to uplift marginalized 
communities.


